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In the UK, it sometimes 
seems that we only use our 
cities and towns half as much 
as we could. Unlike many 
other European countries, 
there is a sharp decline in 
activity once our shops and 
of�ces close. 

While the urban renaissance of 
the last 20 years has delivered 
greater levels of city centre 
living, all too often this fails to 
translate into the successful 
“twenty-four hour” city 
envisaged by many politicians 
and urban planners.

Instead, urban centres after 
dark are often the exclusive 
domain of young people, are 
associated with drunkenness 
and violence and become no-go 
areas for large parts of society. 

Yet in our work-obsessed and 
long-hours culture, the evening 
and night time should be 
when we are most free. A time 
to be celebrated. A time for 
exchange of ideas, friendships, 
conversations, interactions and 
cultural experiences. A time for 
being ourselves. 

Is it reasonable that the actions 
of the few can deter the many 
from our civic spaces? And 
how can designers, planners 
and politicians play a more 
active role in shaping the sort 
of socially sustainable places we 
would like to see after dark?

Feria Urbanism recognise the 
importance of a strategic 
approach to the after dark 
city. We do not like using the 
term “night time economy” 
as it fails to inspire and is too 
narrowly focused. It does not 
recognise the complex interplay 
of land use planning, licensing, 
pedestrian activity, lighting 
and built form that creates a 
successful place.

Most after dark policy at a 
local level is divorced from any 
clear place-making vision. Best 
practice in responsible policing, 
venue management, licensing 
and drinks promotions all need 
to be seen in the context of 
how the contemporary town 
or city functions at night – the 
uses and activities, the streets, 
spaces and buildings, the users 
and the non-users.

Feria can advise on best 
practice in design, planning 
and management, helping 
to create this integrated 
vision. We are experts at 
organising and running 
participatory workshops and 
public engagement events. 
These help reveal exactly what 
each community feels about 
their town after dark, a vital 
ingredient of any new vision.

We are keen to help you 
improve your town or city, to 
create a place that works all the 
time, not just half the time. 

the after dark city — who is it for? embrace / enhance / enjoy
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1. EMBRACE — We can demonstrate the 
importance of the after dark city, not 
just in economic terms but its social and 
cultural value too. We help politicians and 
urban planners to grasp these ideas. We 
also conduct a rigourous assessment of the 
opportunities and risks and engage the 
local community.

2. ENHANCE — We recommend planning, 
design, policy and management 
interventions speci�cally tailored to the 
local context and culture. These will 
improve safety, security and perceptions 
and increase diversity.

3. ENJOY — The reclaimed streets and 
spaces after dark can now be �lled with 
positive energy. A safer and more diverse 
urban centre should be celebrated and our 
creative thinking on how to animate and 
activate places will help make better use of 
the town or city around the clock.
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Top — Feria’s vision for new street design and creative 
lighting, now being implemented in Bexleyheath.

Above — Feria’s persuasive image shows how a 
switch from retail to restaurant at one key point 

can enliven Bexleyheath high street.

Right — Feria’s framework for change 
around Mathew Street in Liverpool, 

site of the world famous Cavern 
Club, home of The Beatles.




